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sustainability in the spotlight  thanks 
to an innovative and performing 
“communication & marketing platform” 
which coordinates and manages a 
growing network of business entities 
which are committed to green projects.
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• Best Sustainable Brands

• Luxury and Sustainability

• Excellence Magazine Green Edition  
(printed and online version)

• Excellence Green Night Awards

• Fashiongreenawards,  
Hospitality Green Awards, Art Green Awards,  
Design Green Awards, Travel Green Awards etc...
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Sustainability is becoming more important for all companies.  
Companies who are embedding sustainability  will become the leading 
brands of the future economy, which makes investing in sustainability 
essential, but also atractive. Thanks to internal guidelines for 
sustainability, companies can maximize their opportunities while at 
the same time minimize the impact their core operations have on the 
surrounding communities and ecosystems.

Our goal is to incentivate companies to develope and adhere to 
suistanability projects. Thanks to our strong communication and 
marketing platform we can help them to communicate their commitments, 
identify trends, amplify new ideas and best practices, while also facilitating 
the creation of new partnerships/collaborations. 

bestsustainablebrands.com
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• Communication Platform: global printed and digital edition of Excellence 
Magazine, which can also rely on social media in order to share ideas, visions or 
achivements. 

• Excellence Lounge: global opportunities to share industry challanges and 
partner up with other businesses in order to scale innovation projects. 

• Excellence conference: global conferences will help to connect corporate leaders 

• Insights: a respected and trusted resource for trends, breakthrough research, 
new reports and related learning solutions to support and accelerate change.

To be part of the program, corporate members need to be able to show that they 
already have started to work towards a more sustainable business practice. This 
will ensure that all members can learn from each other and togehter work to 
achieve a more sustainable future. 

companies will take advantage from



Sustainability issues have become a challenge for the luxury sector whose 
continuous success and growth – despite recessions, economic crises and 
increasing social inequality – appear as a paradox or even a provocation 
for some critics. 

Sustainable development has become a pervasive issue for luxury brands; 
more than any other, the luxury sector is highly aware of the risks to brand 
reputation, so crucial for their pricing power and monetary value; besides, 
there is an increasing tendency to support the idea that sustainability can 
create value.

luxuryandsustainability.com



• there are no net emissions of greenhouse gases by 2050

• economic growth is decoupled from resource use

• no person and no place is left behind

We are planning a Master degree program in collaboration with the Università 
Bicocca, in Milan, in order to educate new professionals with in depth knowledge 
about sustainable development. These new professionals can help businesses 
accomplish their transition towards a more sustainable future. 

Climate change and environmental degradation are an existential threat to Europe 
and the world. To overcome these challenges, Europe needs a new growth strategy 

opportunities across all policy areas and making the transition just and inclusive 
for all.



What we are doing:
• Conferences in Milan, Lugano and Dubai, to present and discuss the 

projects the media and personalities representing the cultural and 
luxury sector

• 
degree program

• Development, in collaboration with the Bicocca University, of a Work 
Shop for international students, that will be held in Dubai after this 
period of Covid emergency  

“Dubai is the city of transformation and imagination, it pushes us to face 
new challenges, to break molds and to create new ones. We developed this 
workshop on Luxury and Sustainability. These two concepts may appear 
distant, but, in reality, by combining these two we can try to provide new 
tools for solving global problems which, consequently, would have an 
impact on both the environment and the social protection. The workshop 

business and politics”
- Rector of the University of Milan-Bicocca, Giovanna Iannantuoni



A new Magazine, paper and online editions, 
to collect information and news about 
«green»

A new supporting tool to share content 
and to present the best practises of the 
companies envolved in green projects.



sustainability awards.
During the gala the Green Awards were given in recognition 
of those who have exelled in safeguarding and protecting 
the environment.
We created an advertisement campaing to promote the 
Awards, published on the major Italian newspapers in 
August and September.

excellencegreenawards.com
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